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FISH WITH CONFIDENCE

Note from Our Communications Chair

I’m happy to report we’re back on track with getting our quarterly newsletter to our
members. | hope you enjoy this issue of the “Ripple Effect.” It’s filled with updates,
volunteer highlight which we’ve renamed “Faces of CCA Oregon” and one new

feature: Sponsor Spotlight. Enjoy!

— Jim Kennedy

Pat Hoglund
Executive Directov

CCA Oregon
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One Bite AtATime

You’ve probably heard the old saying, “There is only one way to eat an elephant: one bite at
atime.”

The quote has been credited to everyone from St. Francis of Assisi to Desmond
Tutu, but whoever first said it understood a simple truth: even the biggest challenges
are overcome one small step at atime.

Fish advocacy works much the same way.

Rarely do we experience one sweeping victory that changes everything overnight.
Instead, we work toward incremental improvements—protecting a hatchery here,
restoring habitat there, influencing legislation, educating the public, or recruiting
another volunteer to our cause. On their own, those accomplishments may seem
modest. Collectively, however, they become something much larger. They become
meaningful progress.

As | looked back over the past several months, that idea kept coming to mind. The
victories we’ve celebrated recently may appear small when viewed individually, but
together they demonstrate exactly how lasting conservation happens—one bite at a
time.

By now you’ve probably heard the good news: IP 28 failed to qualify for the
November 2026 ballot after the Secretary of State’s second signature verification
process determined the petition lacked enough valid signatures.

That outcome wasn’t the result of one organization acting alone. It was made
possible by one of the broadest coalitions ever assembled in support of Oregon’s
natural resources. CCA Oregon was proud to be part of that effort, helping educate
anglers and the public about the initiative’s far-reaching consequences.

While this is certainly a victory worth celebrating, itisn’t the end of the story.
Supporters of the initiative have made it clear they intend to continue pursuing similar
efforts. We’ll celebrate today’s win, but when the time comes we’ll get back to work.

The same can be said for our efforts to reduce pinniped predation on salmon and
steelhead.

Congress is currently considering legislation that would expand the authority of
states and tribes to remove problem sea lions—and in some cases harbor seals—
throughout the Columbia River Basin. CCA Oregon and CCA Washington have publicly
supported these bipartisan efforts because predation continues to have a measurable
impact on already struggling salmon and steelhead populations. It’s another example
of steady advocacy moving an important issue forward.

Page 2 of 15



We’re also continuing to fight for hatchery funding.

Recently, the Bonneville Power Administration announced it would discontinue
$2.3 million in funding for the Columbia River Select Area Fishery Enhancement (SAFE)
Program, jeopardizing the production of more than seven million salmon smolts that
support Columbia River and ocean fisheries. Just as concerning were statements
suggesting BPA may reconsider its commitment to other hatchery programs in the
future.

CCA Oregon immediately began working with partners and policymakers to
reverse that decision while also supporting full federal funding for the Mitchell Act, the
long-standing hatchery mitigation program that offsets the impacts of Columbia River
dams. Federal funding has failed to keep pace with inflation for years, placing
additional pressure on hatchery operations throughout the Northwest.

The message is simple: without hatcheries, there will be no meaningful fisheries.
We’ll continue fighting to ensure those responsibilities are honored.

Another area where we’re seeing steady progress is habitat restoration.

One of my goals when | joined CCA Oregon was establishing a dedicated habitat
fund that would allow us to directly invest in projects throughout the state. Thanks to
the generosity of an anonymous donor who pledged a $50,000 matching challenge,
that vision became reality.

Since launching the Habitat Fund at our 2024 State Banquet, CCA Oregon
chapters have collectively raised more than $70,000. Combined with matching funds,
we’re creating a sustainable source of funding for meaningful restoration projects that
improve fish habitat where it matters most.

I’d also like to recognize our Salem Chapter, whose members have embraced this
effort in a big way by raising more than $8,700 over the past two banquet seasons
alone. Those dollars are already being put to work, and you’ll read about one of our
newest habitat projects elsewhere in this newsletter.

We’re also making progress in telling the CCA Oregon story.

For quite some time, updating our 30-second Outdoor GPS television commercial
has been one of my goals. Thanks to the hard work of Alex Brauer and several others,
we’re nearly there. The updated commercial will better reflect who we are today,
showcase our mission, celebrate our accomplishments and, hopefully, introduce a
new generation of anglers to CCA Oregon.

Our banquet season has provided another reason to celebrate. Through the first
six banquets of 2026, net revenue is up 17.5 percent compared to last year.
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Interestingly, we’ve achieved that despite having slightly fewer attendees. That tells
me our members continue to believe in our mission and are investing in the future of
fisheries conservation.

Finally, next year marks an important milestone.
In 2027, CCA Oregon will celebrate its 20th anniversary.

When Gary Loomis helped bring CCA to the Pacific Northwest in 2007, few could
have imagined what the next two decades would accomplish. Since then we’ve
protected hatcheries, restored habitat, secured funding, fought harmful legislation,
advanced harvest reform, addressed pinniped predation, engaged thousands of
volunteers and inspired the next generation of anglers.

None of those accomplishments happened overnight. They happened because
thousands of members, volunteers and supporters each contributed their own small
piece to a much larger mission. That’s how meaningful conservation works. One
project. One volunteer. One victory. One bite at a time.

HABITAT

Building Better Coho Habitat

See how CCA Oregon is helping restore a key
Tillamook Coast stream.

CCA Oregon is proud to assist the Tillamook Bay Watershed

Councilin its large wood debris (LWD) project along priority

coho streams in Joe Creek. The project aims to develop new
structures over a recently harvested track of land in order to

Joe Creek, a tributary of the increase the amount of returning coho.
Tillamook River, is an
important Tillamook Bay Watershed Council Coordinator Mike

spawning creek for coho

: ) Wendel says there will be several positive outcomes
returning to Tillamook Bay.

stemming from this project. “The project will definitely
bolster the coho and create actual spawning habitat
within the basin, not just rearing, which is what the ODFW layer states,” Wendel Says.
“We will be able to update the ODFW layer with this project.”

The TBWC received log donations from Stimson Lumber, 75 of which will be
placed along a roughly half mile stretch of the creek. Wendel says this way it will
activate a lot of gravel retention close to the Tillamook River where the coho enter. He
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also points out that these structures will activate the flood plain area that is currently
undeveloped. This stretch has the potential to house 15 of these large wooden
structures.

The habitat down river of this project area is already relatively strong, and the
hope is that this project acts as an extension of this area. CCA Oregon’s contribution
will both directly fund the implementation of the project and cover portions of the
overhead cost.

“This is the exact type of project we at CCA Oregon love to be a part of,” says CCA
Oregon President Jack Smith. “It’s important to us that we consistently find ways to
bolster habitats and increase our fish populations.”

Tillamook Bay Watershed Council Coordinator Mike Wendel says there will be
several positive outcomes stemming from this project. “The project will definitely
bolster the coho and create actual spawning habitat within the basin, not just rearing,
which is what the ODFW layer states,” Wendel Says. “We will be able to update the
ODFW layer with this project.”

The TBWC received log donations from Stimson Lumber, 75 of which will be
placed along a roughly half mile stretch of the creek. Wendel says this way it will
activate a lot of gravel retention close to the Tillamook River where the coho enter. He
also points out that these structures will activate the flood plain area that is currently
undeveloped. This stretch has the potential to house 15 of these large wooden
structures.

The habitat down river of this project area is already relatively strong, and the hope is that
this project acts as an extension of this area. CCA Oregon’s contribution will both directly
fund the implementation of the project and cover portions of the overhead cost.

“This is the exact type of project we at CCA Oregon love to be a part of,” says CCA

Oregon President Jack Smith. “It’s important to us that we consistently find ways to bolster
habitats and increase our fish populations.”
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EVENT UPDATE
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Having spent his career working at Luhr
Jensen, Roger Neufeldt was the perfect
Fish Fest seminar speaker for tuning
salmon and steelhead plugs.

Fish Fest

Seminars, expert advice and great prizes made for
a memorable day.

CCA Oregon’s Columbia River Gorge Chapter hosted
its CCA Oregon Fish Fest on June 27 at the Columbia
River Hotel. The event featured four seminars
covering the topics of plug tuning, walleye tactics,
hover fishing, and bait curing. These presentations
were courtesy of Roger Neufeldt, Chris Turvey, and
Marc Bush.

“We can’t thank them enough for taking time
out of their schedules to be with us,” says Chapter
President Pat Cimmiyotti, who organized the event.

There were also several booths headed by
various fishing and outdoor organizations. These
included Daybreak Fishing, Oregon State Police,
Burnewiin, PNW Lures, Hatchery-Wild Co-Exist,
and Berkeley.

Admission was free to the public and lunch was provided. The first 30 attendees
received a free hat. Thanks to several donations from the vendors, and local businesses,
several attendees won some great prizes.

Cimmiyotti is excited to turn this event into a yearly tradition.

“This is a perfect opportunity to learn new fishing techniques from those who
know them best,” Cimmiyotti says. “It is also a perfect no cost way to collaborate
with your fellow local fisherman, something we find very valuable at CCA Oregon.”

He also said he is looking forward to finding new topics of discussion for next year’s

Fish Fest.
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Willamette Falls Chapter’s annual kids pichic combines education, fun, and fishing.

Growing Tomorrow’s Anglers Today
Willamette Falls Chapter’s annual kids pichic combines education, fun, and fishing.

CCA Oregon’s Willamette Falls Chapter continued providing fun, educational activities for
kids at the 5th Annual Summer Fun for the Fish Picnic held in late July at Milo Mclver State
Park, located on the Clackamas River.

The intent is to ensure those kids who attended stay interested in fishing. And from
the looks of it, the event was a success.

Julie Monroe-Falk, the primary organizer of the picnic, loves hosting the event.

“It’s a fun opportunity for the kids to spend a day outside and learn more about
various aspects of fishing. It is also not a fundraising event, so there is no pressure on
anyone to spend money or feel the need to donate,” Monroe-Falk says. “Every kid who has
ever attended has taken home at least one rod and reel combo, and they are always
excited and appreciative.”

Monroe-Falk acknowledges that the eventis helped greatly by our generous donors.
“The kids really appreciate the gift cards, rods and reels provided by Fisherman’s Marine
and Outdoors.”

Kids and adults explored a fish hatchery, learned fly fishing tips from Jennifer
LaFollette of Royal Treatment Fly Fishing, and enjoyed games like tug of-war, sack races,
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casting challenges, and face painting. Kids also decorated American flag T-shirts to take
home.

A big thank-you goes to Fisherman’s Marine & Outdoor, Joe Daddy’s Burgers, CCA
Oregon Life Member Cliff De Blois, who donated several rod and reel combos for the event,
and all of the volunteers and donors who helped make the day such a success. Monroe-
Falk also thanked Carver Hanger, Disc Junction, Polly Holbrook, Eagle Creek Saloon,
ODFW Angler Education Division, Polly Holbrook, Redland Cafe, Rods and Reels in Need,
Royal Treatment Fly Fishing, and Stryker Rods.

Monroe-Falk hopes to see you and your family next year for a fun day filled with
games, prizes, competitions, and the chance to learn more about fishing opportunities
throughout the state.

FACES OF CCA OREGON:

Driven by Conservation

Alex Brauer shares what keeps him
volunteering for CCA Oregon

Tualatin Valley Chapter President Alex
Brauer has been a valuable part of CCA
Oregon for all of his time as a member. His
former company, BDC Advertising, was
consistently involved with fishing issues
and organizations, and once CCA
established itself in Oregon in 2007, he
made it his mission to get involved right

Ly I NN
One of the driving factors for Alex Brauer’s
involvement in CCA Oregon is the retention
of fishing opportunities for future
away. generations.

Brauer’s first impression of CCA Oregon was based on its involvement with
Columbia River reforms upon its arrival in 2007.

“We had worked with other groups for a decade on the same issue. CCA Oregon
was the first that was able to come in and find success in a big way because of the model
they had perfected in other parts of the country.” CCA gillnet projects in the Gulf Coast
with redfish proved to be game changing for sports fishing legislation, something Brauer
said made it a no brainer to get involved when CCA Oregon began.

Now, you can find Brauer at a plethora of events hosted by CCA Oregon. He runs a
very active chapter in the Tualatin Valley while also supporting fellow chapters whenever
he gets the chance.
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“l try to go to as many chapter banquets or events as possible. Just recently |
attended our Willamette Falls Chapter Summer Fun for the Fish Picnic, and | greatly
enjoyed being a part of it,” Brauer says. “I’m looking forward to helping build these events
on a larger scale.”

One of the driving factors for Brauer’s involvement in CCA Oregon is the retention of
fishing opportunities for future generations. He recalls catching his first fish fondly.

“l caught my first fish when | was six years old at the Mill Pond in Princeton, New
Jersey, and | want to make sure that our children and grandchildren can feel the same
excitement when they get on the water. | want them to have an opportunity to fish in the
same ways and places that | have.”

Brauer notes that he wants these opportunities for everyone today as well. The
importance of organizations like CCA Oregon cannot be understated regarding the current
state and future of fishing.

“If more people don’t get involved, we are going to lose what little we have,” Brauer
says. “Even avid anglers are often not aware of what is directing and controlling our
fisheries, and itis a complicated process that often involves a political element. | think this
element prevents a lot of people from getting involved.”

Brauer says when he looks at the framed fishing photos on his wall, many of the
places and times where they were taken are no longer accessible. It can be difficult to have
this perspective when there are still great fishing opportunities in Oregon, but there is no
doubt that over the years a lot of these opportunities have decreased.

“Good fishermen know how to catch fish and usually can even when the
opportunities are slim,” Brauer says. “Average fishermen can’t, and people who want to
fish but don’t have the experience get disinterested and don’t participate.”

Brauer says one of CCA Oregon's primary goals is to educate, inform, and empower
anglers through chapter meetings, social media, and hands-on opportunities to get
involved in conserving and enhancing Oregon's fisheries.

“Every angler can make a difference,” Brauer says. “Many people don't realize how
much their fishing opportunities are shaped by decisions made throughout the year. The
good news is that every level of involvement matters. Whether you attend a meeting,
support a banquet, volunteer for an event, or become an advocate for our fisheries, your
participation helps ensure that future generations enjoy the same opportunities we do
today.”

When not giving his time to CCA Oregon, Brauer aims to spend at least 40 days a

year on the water. Ideally, he will be fishing for his favorite, winter steelhead. He also hopes
to return to his favorite fishing spot in the world.
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“l would love to get back to Black Joe Lake in the Wind River range of Wyoming and
fly fish for brook trout.” He joked that a 15-mile hike topping out at 12,200 feet may be a bit
ambitious these days, but a man can dream.

]
SPONSOR SPOTLIGHT:
The Burnewiin Difference

Tom Anderson explains why anglers are rethinking
the way they rig their boats.

No, his name is not Tom Burnewiin. Tom Anderson,
owner of Burnewiin, informed me of this right out
of the gate.

{
urerEWiIH

Anderson, who several years ago moved the business
from Hood River across the Columbia River to White
Salmon, Wash., joked that he has to regularly explain
the name, but that he always has fun doing so. A friend
of Anderson’s started the company, and as Anderson
attended boat shows he realized that those familiar with
Anderson with a pair of ocean- the brand were very passionate about it. He also found
caught coho. Anderson that the brand catered to a lot of his needs as a boater,
continues to grow his business ~ and with all of these things in mind Anderson decided to

Burnewiin owner Tom

one happy customer at a time. getinvolved.

“l would sit on my back deck in the evenings and look
at the products | had on display and | thought, somebody has got to do something
with these,” Anderson says.

That was almost 10 years ago. Today he continues to grow the business with the intent
that Burnewiin becomes a household name in the fishing, boating and yachting
industry. What follows is aQ&A that provides insight in Burnewiin’s past, present and
future.

— Bryan Hansel

Q: Explain the concept behind the products Burnewiin sells. It feels like Burnewiin is
‘conceptual’ with your mounting systems.

“That’s our marketing challenge. Fundamentally, when you are marketing or selling
something, you don’t want to sit there and talk about features, you want to somehow
frame it in the mind of the customer. What we provide is a whole system that allows you to
quickly reconfigure your boat. We all buy boats for some main purpose, and we allend up
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doing many different things with that. So, you need different equipment, different gear, and
layouts, and we allow people to do this easily and quickly. Our mounts are universal
mounts because no one wants a cluttered boat, be it physically or visually. We also sell
people on specific use case scenarios. Really, we try to bake three things into every
product we build: the functionality of interchangeability, the quality (good function and
strong), and a solid visual aspect.”

Q: You manufacture a variety of products. Is it fair to say your rod holders are your most
popular item?

“Yeah, | think so. Partially because in our history we haven’t done a ton of marketing, itis
mostly word of mouth. What we’ve found is that fishing is a lot of people’s primary reason
for buying a boat, so naturally the reliability and functionality of our rod holders is what
drives a lot of people to put Burnewiin on their boats. We also find that downrigger mounts
and cutting tables sell well.”

Q: Your products are different from manufacturers. For example, when you look at your rod
holders they’re just different. Different as in better. Why is that?

“A lot of products in many industries, particularly fishing, are made by companies that are
not fundamentally fishing product companies. They may be a manufacturer that makes all
kinds of stuff and land on fishing products to keep the factory busy. This isn’t necessarily a
bad thing, but we came from a solution perspective so our primary design consideration is
not to make the product easy to make. Our primary consideration is to give it the
functionality and features that the person using it really needs. We also want to make sure
our products look nice and are consistent with our branding, so we only bring out products
where we can achieve all these goals.”

Q: Burnewiin products are becoming more and more recognizable in the PNW. What’s
been the key to getting your products in front of anglers?

“We do a print ad in “Salmon & Steelhead Journal” but we are largely gaining our own
momentum through word of mouth. We have also been doing more promotion through
social media channels and video content. In the last two years we’ve also started doing
more trade and sportsman shows. As we have done more outreach, we have found that a
lot of people didn’t even know that we are based in the Northwest. We find that people are
excited when they learn this information.”

Q: You became one of CCA Oregon’s first statewide sponsors. What s it that drew you to
CCA?

“As both a fisherman and owner of a company in the marine and fishing industry,

protecting sports fishing rights is super important to me. We as a company are a member
of the American Sportsfishing Association and are part of the charge dedicating time and
money to try and protect sports fishing rights. Because of this, we wanted to try and bring
consumers and manufacturers together. CCA is nationwide and a very powerful voice for
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sports fishermen, and we are after the same goals. I’ve found that building this relationship
with CCA Oregon has been a great way to strengthen the voice of anglers on a national
level.”

Q: How many days do you fish a year?

“Not enough! | would say | am pretty stoked if | can fish 60-70 days a year.”

Q: What’s your favorite species to fish for?

“There are two. They are steelhead and tuna. Unfortunately, there is more opportunity in
the Northwest to catch tuna than steelhead, but it is more difficult to access.” Q: If you had
one week to fish anywhere in the world, where would you go? “Honestly, | can’t anymore,

but | would go back to fish in the canoe my dad built when | was a little kid and fish for
muskie in northern Wisconsin.”

Q zoom

w _ Learn From Our Very Own Buoy 10
’ e Bum

CCA Oregon Chairman Dave Schamp Spills

———— T~ [
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VAV |/ TN | /
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F Pt e Lclesmte 0N Tuesday, August 11, our very own Dave
| Schamp will join us over Zoom to share with you

his fishing program and what works for him at
Buoy10.

Spending all of August in Astoria, Schamp

& knows what he’s doing. He will share his

/"% success and answer any questions you have
regarding how to find success on Buoy 10.

Date: Tuesday, Aug. 11
Time: 6:30 p.m.
Zoom link: https://zoom.us/j/97006455470
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UPCOMING BANQUETS

We have several upcoming banquets, all of which will be great opportunities to win
prizes, eat great food, and have conversations with fellow anglers. The list of upcoming
banquets is below.

South Willamette Valley, August 21 at Shadow Hills Country Club. Register here
https://ccaoregon.ejoinme.org/2026SWVHome

Portland Golf Tournament, September 12 at Colwood Golf Course, Register here
https://ccaoregon.ejoinme.org/2026PortlandHome

Columbia County, September 19 at St. Frederick Catholic Church, Register here
https://ccaoregon.ejoinme.org/2026ColumbiaCountyHome

Columbia River Gorge, September 26 at the Columbia River Hotel,
Register here
https://ccaoregon.ejoinme.org/2026ColumbiaRiverGorgeHome

Statewide Banquet, November 14 at The Wingspan Event Center, Register here
https://ccaoregon.ejoinme.org/2026StatewideHome

|
ALASKA FISHING TRIP RAFFLE

Don’t miss your chance to fish the legendary waters of Sitka, Alaska with Greg Kain of
Kain’s Fishing Adventures. CCA Oregon is selling raffle tickets for a 4-night, 3-day
fishing trip that includes two round trip airline tickets from Seattle to Sitka.

The trip is June 23-27, 2027. Tickets are $20 each or six for $100. The winning raffle
ticket will be drawn live on Outdoor GPS on Saturday, Dec. 5, 2026.

To purchase tickets, visit https://www.ccaoregon.org/product/win-a-dream-4-night-3-
day-fishing-trip/ For more information on Kain’s Fishing Adventures, visit
https://kainsfishingadventures.com/
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RECIPE: SALMON CEVICHE

CCA Oregon Executive Director Pat Hoglund has for years been compiling some of his
favorite recipes. Below is his recipe for Salmon Ceviche.

“This is perfect for the hot summer nights when a cold beer, a basket of tortilla chips
and a little salmon ceviche is all you need,” he says.

Ceviche is extremely popular in Central and South America where it’s made with a
variety of seafood. Typically made with a white meat, however Hoglund especially
enjoys it made with salmon. The citric juices from the lemons and limes cook the meat
through a marinating process referred to as “denaturing.” The meat is firm and takes on
a slight taste of the spices used in the marinating process.

Ingredients:

1 pound of raw salmon 1 onion, chopped

1 teaspoon freshly ground pepper 5 garlic cloves, chopped

Ya cup cilantro, minced 2 Serrano peppers, chopped
4 limes, juice of Y2 tablespoon salt

2 lemons, juice of

Directions:

1. Except for the salmon, combine all ingredients into a glass bowl or plastic container.

2. Remove skin from salmon. With a sharp knife slice the raw salmon into 1/8-inch-thick
strips approximately 2 to 3 inches long.

3. Place the raw salmon into the ingredients making sure the juice and spices cover the
raw fish.

4. Place in refrigerator for at least 3 hours. Keep cool until ready to serve.

5. Serve with tortilla chips or crackers, a mild cheese and your favorite refreshment.

Tips: Cut the onion, garlic and peppers into small bite-size chunks. Remove skin from
salmon fillet when it’s half frozen. It’s still firm enough yet a fillet knife cuts the skin
away easily.

|
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STORY IDEAS?

Do you have a story idea? A recommendation for our member spotlight? Would you
like to become more involved? If so, email Bryan Hansel, editor of the Ripple Effect, at
bhansel@ccaoregon.org.

Thanks to our Statewide Donors! Because of your generosity,
our events are successful and fun!
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